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1. Introduction 

Crèdit Andorrà, SA (henceforth Crèdit Andorrà) is firmly committed to corporate social 
responsibility (CSR), based on responsible principles of action and sustainable economic 
management aimed at social and economic development of people and territory. 
 
With this objective, and in compliance with Article 4 of the Regulations of the Board of 
Directors, the new Corporate Social Responsibility Policy is presented, thus revoking the one 
of 28th March 2017. 
 
Article 4.3 of the Board of Directors Regulation provides that the executive director and 
general manager shall submit the Corporate Social Responsibility Policy to the Board of 
Directors. The Corporate Communication, Marketing and Clients Digital Transformation 
management is commissioned by the executive director and general manager to propose the 
new text. 
 
Once approved, this policy is legally binding and enforceable to all the institutions that form 
the Crèdit Andorrà Group, as stated in the Crèdit Andorrà Group Policy relative to Internal 
Regulations. 
 
The approval and subsequent application of this policy must be an instrument to consolidate 
the reputation and sustainability of the Crèdit Andorrà Group’s business project, as 
management foundations to face the future. 
 
This policy is communicated to everyone within the organisation and it is made available to 
relevant interested parties. 

2. General principles 

Crèdit Andorrà has had, from the beginning, corporate social responsibility as a key element 
in the way of doing and being of the Bank. In continuing to prioritise quality, effectiveness, 
efficiency and sustainability, we undertake our work with the utmost respect for our values: 
empathy and closeness, capacity for service, being pioneers and commitment to society. 
 
As a reflection of our commitment to people and society, in 1987 the Fundació Crèdit Andorrà 
was founded, becoming the main platform through which, the CSR of the Bank is directed 
through three main work areas: education, culture, and social. 
 
With the will to take the commitment to social responsibility to the greatest international level, 
Crèdit Andorrà has joined the United Nations Global Compact, embracing the 10 principles 
that derive from it. 
 
At the same time, it integrates as its own the social responsibility model deriving from the 
UN’s Sustainable Development Goals (SDGs), with the aim of contributing to the 
achievement of the goals most related to the activity it develops. 
 
Within an international action framework, Crèdit Andorrà Group is also member and 
supporter of the United Nations Environment Programme – Finance Initiative (UNEP FI). 
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The Group’s CSR is oriented towards fostering initiatives that create value for groups of 
interest –clients, shareholders, employees, community (associations, foundations, the 
academic world, public institutions, etc.), environment, suppliers and media-, harmonising 
business criteria with social and environment protection values. 
 
The application of this policy entails the following general principles of action: 

• Adopting the best corporate government practices in line with the recommendations 
of reference in the subject. 

• Firmly complying with current laws in the territories where the Group operates. 

• Favouring free market practices and implementing effective prevention, vigilance, 
and penalty mechanisms for any corrupt practices exposed in the Group. 

• Managing risk in a comprehensive way by monitoring the compliance of the rules, 
policies, regulations, and codes; with prudent criteria; preserving the basic 
objectives of solvency, profitability, and efficiency; as well as preventing and 
avoiding, as far as possible, that the Group’s products and services might be utilised 
for conducting illicit practices, such as terrorism financing, money laundering, or any 
financial crime. 

• Encouraging responsible conducts between the people forming the Group, who 
must respect and apply the Code of Ethics as well as the Investment and Risk 
Management Policy, the Regulatory Compliance Policy, the Anti-Money laudering 
and countering the financing of terrorism AML/CFT Policy, and the Investor 
Protection Policy. 

• Ensuring, as a signatory institution of the Global Compact, that the Group’s activities 
are carried out in accordance with the then principles set by this initiative in terms 
of Human Rights, labour, environment, and fight against corruption. 

• Establishing communication and dialogue channels with the groups of interest and 
ensuring a clear and responsible communication in order to forge credibility and 
trust. 

3. Scope of application 

This policy, in compliance with the Crèdit Andorrà Group Policy relative to Internal 
Regulations, is applicable to all companies and subsidiaries of the Group, including the 
Fundació Crèdit Andorrà, since it intends to establish the basic principles and the reference 
framework for managing CSR, as well as being the basis for consolidating its integration in 
the business model and strategy. 

4. General objectives 

This policy must contribute to: 

• Favouring the attainment of the strategic objectives of the Group through socially 
responsible and sustainable practices. 

• Promoting the creation of value for groups of interest and advancing towards 
progress in social and environment matters. 

https://ca-wecredit.com/biblioteca/andorra/biblioteca/andorra/credit-andorra-sa/operativa/politicas/area-de-riesgos-y-cumplimiento-normativo/politica-de-inversion-y-gestion-de-riesgos/politica-dinversio-i-gestio-de-riscs_cast-v4.pdf
https://ca-wecredit.com/biblioteca/andorra/biblioteca/andorra/credit-andorra-sa/operativa/politicas/area-de-riesgos-y-cumplimiento-normativo/politica-de-inversion-y-gestion-de-riesgos/politica-dinversio-i-gestio-de-riscs_cast-v4.pdf
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• Maximising positive impacts of activity in the different territories where the Group 
operates, and minimising negative impacts as far as possible. 

• Contributing to external recognition of the Group through the adoption of 
management practices and initiatives based on CSR. 

• Encouraging a culture of ethical, responsible, and sustainable behaviour in order to 
generate credibility and trust in the relationships with groups of interest, providing 
all of them with a balanced and conciliatory response. 

• Fostering the attainment of the Sustainable Development Objectives and the 
compliance with the United Nations Global Compact’s principles. 

5. Commitments with main groups of interest 

5.1. Clients 

The client is the main reason for the Group’s existence. Service management is always 
oriented towards the client’s benefit, in order to satisfy their necessities and those of the 
environment they operate. 
 
Integrity at work and in the services provided by the Group responds to a crosscutting vision, 
with the ultimate goal of achieving maximum quality and continuous improvement, which lead 
to maintaining and reinforcing the trust with our clients. 
 
The Group is committed to: 

• Promoting the universalisation of responsible access to financial services, 
maintaining a banking and insurance business model based on a tailored, high-
quality, and innovative service that meets the clients’ necessities. 

• Aspiring to permanent improvements in order to be the best bank for the clients, 
through distinguishing and contemporary products and services. 

• Including environment and social considerations in the development and offer of 
products and services. 

• Searching for the utmost quality in service, periodically monitoring clients’ 
satisfaction, and implementing continuous improvement measures. 

• Helping clients make more informed financial decisions, providing them with 
transparent, responsible, and true information about the features and conditions of 
the products and services, and providing financial education. 

• Commercialising products and services in compliance with current laws on the 
protection of clients’ rights and advertising ethics. 

• Strengthening communication through available channels (traditional and digital), 
in order to give a response in light of interaction necessities marked by immediacy, 
information accessibility, personalisation, and security. 

• Guaranteeing security in branch offices, client operations, and confidentiality in 
personal data management in order to efficiently protect information on a 
precautionary basis.  

• Bringing benefits to clients by giving value to sponsorships and collaborations 
promoted by the Group. 
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5.2. Shareholders 

Crèdit Andorrà Group works to put at its shareholders’ disposal tools and channels to 
facilitate their implication and communication with the institution. 
 
The Group is committed to: 

• Ensuring sustained and sustainable economic results. 

• Guaranteeing equal treatment and facilitating the exercise of shareholders’ rights. 

• Providing shareholders with clear, complete, and true information that includes 
financial and non-financial aspects of the Group and encouraging informed 
participation in the Annual General Meeting. 

• Facilitating knowledge of the issues that may be necessary in order to allow an 
adequate exercise of shareholders’ rights. 

5.3. Employees 

The professionals that form the Group are its main asset, and they are responsible for quality, 
efficiency, and effectiveness in service, as well as preserving of Crèdit Andorrà’s values. 
 
The Group is committed to: 

• Basing human resources management on legally recognised labour rights and 
respect for diversity, equal opportunity, and non-discrimination of any type. 

• Offering stable and quality jobs that motivate professional development and 
encourage talent retention, giving value to each person’s merit, in order to respond 
efficiently and effectively to business challenges. 

• Adapting trainings in order to give response to business and market necessities. 

• Offering valuable social benefits, favouring reconciliation of work and personal lives, 
and encouraging activities that promote cohesion, teamwork, and sense of 
belonging. 

• Guaranteeing a safe work environment through identifying risks in work centres, 
training in labour risk prevention, and developing emergency and evacuation plans, 
as well as safeguarding all employees’ health. 

• Encouraging dialogue and internal communication through multiple bidirectional 
and unidirectional channels. 

• Promoting the attitudes1 that Senior Management considers essential for the 
professional development of employees.  

5.4. Community 

Crèdit Andorrà Group, together and in parallel with Fundació Crèdit Andorrà, encourages a 
wide range of activities on its own or in collaboration with third parties in order to contribute 
to the socioeconomic development of the territory. 
 
The Group is committed to: 

• Giving support to the development of those societies where the Group operates 
through financial activity, as well as initiatives that bring value to the community as 

 
1 Work, responsibility, positive attitude, decision making, productivity, efficiency, internal communication, 
global vision, ambition to grow and pride of belonging. 
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a whole, in the form of collaborations and sponsorships that strengthen the activity 
of the main economic sectors, especially in Andorra. 

• Promoting initiatives in the areas of education, culture, and social action to provide 
the Andorran society with necessary tools for their wellbeing and future 
development. 

• Conveying, in a transparent manner, relevant financial and non-financial 
information to markets, anticipating regulatory trends in order to optimise the 
Group’s positioning, and maintaining a collaborative and participative attitude 
towards regulating bodies so as to preserve trust and reputation. 

• Encouraging training practices to promote and widen knowledge. 

5.5. Environment 

Environment management is part of the Group’s responsible action, both in relation to 
minimising the most relevant impacts on the environment and the fight against climate 
change. 
 
Since 2004 Crèdit Andorrà has implemented in its organisation the Environment 
Management System, certified with the ISO 14001 norm, and since 1998 it collaborates with 
the United Nations Environment Programme – Finance Initiative (UNEP FI). 
 
The Group is committed to protect the environment and to fight against climate change: 

• Improving environment behaviour, that is, identifying, knowing, preventing, and 
correcting in a permanent way the environmental aspects and impacts generated 
by the activity within the framework of the management system’s continuous 
improvement. 

• Effectively managing resources (energy, water, and materials) and minimising 
environmental impact through monitoring and controlling consumption and 
improving internal processes and operations. 

• Reducing the generation of greenhouse gas emissions and giving support to 
initiatives aimed at reducing, compensating, and adapting. 

• Optimally managing waste generation through selective collection, encouraging its 
valuation, as well as minimising its production. 

• Spreading environmental commitment and encouraging responsible attitudes 
through training and awareness actions towards employees, clients, and society in 
general. 

• Showing commitment to the environment through supporting initiatives on this 
issue. 

• Applying environment and social criteria in the acquisition of goods and services 
(green purchasing). 

• Complying with current laws on environment, as well as with voluntarily joined 
commitments.  

• Opting for financing projects that encourage the usage of clean energies, improving 
energy efficiency, and advancing in the implementation of environment criteria in 
financing policies and investment products. 
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5.6. Suppliers 

The Group intends to extend its commitment to good business practices to suppliers through 
the consideration of ethic, environment, and social criteria. 
 
The Group is committed to: 

• Prioritizing, as far as possible, purchases from local providers in order to stimulate 
local economy. 

• Encouraging responsible practices among suppliers through including environment 
and social clauses in contractual terms, and ensuring they respect human and 
labour rights. 

• Guaranteeing transparency and objectivity in contracting. 

5.7. Media 

The Group intends to efficiently and effectively manage communication related to its activity 
and the Group’s corporate operations. 
 
The Group is committed to: 

• Facilitating the tasks of media in the countries where it operates, especially in 
Andorra. 

• Offering complete, transparent, clear, and true information when providing 
information about the Group’s financial and non-financial activity. 

• Promoting instant and immediate interaction with digital community through social 
networks. 

• Participating in forums, talks, and other events linked to the business and CSR. 

6. Monitoring, revision and approval of the policy 

The executive director and general manager, with functions and responsibilities delegated 
by the Board of Directors, shall propose changes to this policy so that the Board can proceed 
to study them for subsequent approval. 
 
Additionally, this policy must be revised and updated whenever there is an event of 
circumstances or facts that advise to do so. 
 
The Corporate Communication, Marketing and Clients Digital Transformation management 
has the task of safeguarding the Group’s reputation and ensuring compliance with the CSR 
strategy, coordinating the management of aspects linked to social responsibility and 
encouraging its introduction as a transverse element throughout the Group, as can be 
understood from the organic statute of the area. In consequence, the Corporate 
Communication, Marketing and Clients Digital Transformation management is in charge of 
drafting the policy and any changes to it. 
 
The Corporate Communication, Marketing and Clients Digital Transformation management 
has among its functions the introduction of this corporate responsibility strategy and 
monitoring the resulting actions. 
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